Corporate Partnerships &
Sponsorships For The New
Economy

Week 4

Siya Mapoko

What Have We Got So Far

* The Deal Common Factor
* The 11 Commandments Of Successful Deal

Makers

* The Dream List of 20
* The One Sentence Business Plan

* You know you are The PRIZE! (Not a Charity Case)
* The Partnership Thinking Plan

e Qutreach Emails
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Hi! 'm Jabu,
and these are
my friends,
Priya and Max,

Hi! I'm Max; we
want to show you

Halp Priya mateh e words to the pictures
Oy Arawing 3 line between them

Sunscreen Cap Umorella

Clothes

LColour In only the things you need for sun pratection
Lt's 500 Now MGNY You Con gets

20/06/29



(Oh nol Jabu I stuck!
Can you hap Him get o
the sunscrean?

Start

_‘L_

“ .
w
u

eorth andg seq dirty.

SAVE THE REEF!

Help Max clean up the
y reef! How man,
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SPEAK
WHALE!

Tha whoke wants 10 1eath Friys moré coout the sed,
Sut she con't speak whale! Con you help her?
MGTCh tra potterns with the words Deow to Hi In the Blank spoces

. ASESAN has no eyes!

e )
2. The doday carries
the babies in a pouch on his stomach.

3 — can breathe underwater!

4 A m— will lay eggs In the sand.

58 e 8 s e e have iots of arms.

FON
FACT |
| (it
the Gnosours!



COLOURFUL
Competition!

ot T14E QR ONet G5 MO OF (00 K

€ SPOT THE DIFFERENCE

- Hatp fazsx find alf 6 OFforEnces in these pRAUNES by Crelirg trm,

JOIN THE
DOTS!

Help Jabu find the
roef Gnimal by
fokning the dots
DI forger 1
celour it In when
you o dane!

REEF LIFE

MATCH THE CATCH!

we've fournd 4 différent Sea animals in the reef)
596 If YOU SN MAtCh the Seirndl with 5 name.
from e DIOCK, Wiite tha names In the Diank
3poces ond colour in the animals when

you're canel

Fish Seahorse
Starfish Jellyfish
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R20 000
R15
R30

50 000

R1,5M
R750K
Bonus ©
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Beiersdorf, the German group
spent 1.53 billion euros in

advertising and marketing in 2018.

STRATEGIC
OBJECTIVES
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What Do You Want?

Instant access to resources
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Instant Credibility

Instant Money
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Low Risk — High Return
(compare that to a bank loan!)

Quickest Path To Success




One of the best ways to achieve
fast growth

One of the best ways to start a
business
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FUN

Anything you need!
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Start up or start over after
retrenchment

Start over after business closure
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BEST TRIGGERS

NEWS & TIMING

What Do They Need?

20/0
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The World Needs Solutions

Crisis is Danger & Opportunity
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Entrepreneurs don’t waste
recessions

SA = Quadruple Crisis
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YOUR
PARTNERS

Who else (potential partner) is
trying to reach out & serve your
target market?

(youth, kids, students, SMMEs,
non-profits, etc)
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When you strike mutually
beneficial partnerships, great
partners will do everything in their
power to help you succeed!

Build a Network of Partners
through relationship campaigns!

Build the dam before it rains!
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YOU

Ideas! Ideas! Ideas!
Drive partnerships!
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Always Be Uniquely YOU!
Don’t just copy and paste.
It comes across as inauthentic.

Research! Research! Research!

Always bring the kind of energy
you’d like to get from your
prospective partners!

Be enthusiastic!
You can’t BORE people into buying
your ideas!
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Patience is a virtue in partnerships!

Things can take time!
That'’s just life!

GIVER vs SALESMAN

Approach partnerships with a
GIVER’s heart, not a SALESMAN’s
mindset!
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Lead!
Don’t dominate!
Make room for co-creation!

People support what they create!

Adopt a Non-Profit

You really feel connected to

Interview them on their challenges, needs,
past achievements and partnerships that
worked!

Offer to support their external relations and
networking

Don’t commit to fundraising — but use this
program and surprise them with fundraising
opportunities!

20/06/29
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MORE
EMAILS

&'t TSM Profile 2017.pcf (1,1 MB);  TBAIEC 15102014.jpg (781,4 KB) | Preview Al

#> You forwarded this message on 2017/11)02, 1:16 PM. Show Forward
&> You forwarded this message on 2017/11/16, 8:52 AM. | Showr Forward |
Hi Justin,

It's Siya Mapoko here — author of 2 business books.
In partnership with the JSE | released Conversations with JSE AltX entrepreneurs in 2008. And in 2012 | collaborated with 32 CEQOs of
JSE-listed multi-biilion Rand companies and multi-nationals and published The Best Advice | Ever Got. {Profile attached)

I'd like to request an interview with you as part of my research for my upcoming book. I'd really appreciate your insights.
Secondly, I'd also like to have a 20 minutes chat about 2 R10million proposition i'd like to run by you.

If my proposed date does not work for you, |'d be happy to accept a date that's most convenient for you.
Thanks.

Kind regards,

Siya Mapoko

Founder

Close That Deal SA

Author: The Best Advice | Ever Got

p. 0110837264 m: 0783992956

w. www.closethatdealsa.coza e: slya@:

BE e

DOWNLOAD YOUR FREE NEGOTIATION CHECKLIST HERE

amapoko.com

20/06/29
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Meet and Greet Over Coffee 5 Q

Siya Mapoks
o Matinak

Morring Menna

trust this amal fines you wall

read an emal you sent to my colisague Chartsl Grifin an 16 Saptamber - and | thought It was a nice camelimant coming from you

1 reminded me of an srticle | rs. wliims a5t year whens you were quotid expleiniig why compaives s6il valus an MBA
aoout It beng 3 poad Indicator tanacity and abilty o 5acrifice in oroer for one to achisve a goal Tha most profound and irsightul

apprasal of an MBA | ever heard, | loved it

By the way, my cofeague Chants! red caling you 3 fow timas to g you &l e detala at would expiain why our offar was 1ot 1o good to bo

trua® but was 100% tn

ks cakiad Tha Best Advice | Ever Got
*ve attached a bl of info sbout it I'm mure you'll recognise quite & number of execuives wha were cortributors bo the book

‘Wourd you have 8 fow minutes 1o mast and great over coffes, whan | bring your book?

King regands,
Founder: MRI
Author: The Best Advice | Ever Got
o +27 60027
LELE ah a@anya

STILL TO COME

The meeting/ proposal / negotiation

A walkthrough of some of my deals
Going all out for NO from a Giver’s heart
Dealing with Numbers

The Sponsorship Market

More on Research

More outreach Email approaches

And more...
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